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Dear Readers,

This edition of Creaticon explores the important theme of crisis communication- a
critical yet often overlooked facet of public relations. In a world where unexpected
disruptions can shake brands, understanding how to navigate crises has never been

more vital. From managing reputations to restoring trust, we aim to shed light on the
intricate stages of crisis communication—anticipation, strategic shielding, early

warning systems, commanding chaos, rebuilding trust, and learning.

Why this theme, you ask? In a time when a single tweet can spark a wildfire of
outrage and a viral video can turn a brand's reputation upside down, understanding

the nuances of crisis communication has never been more critical.

Our efforts stand at the forefront of navigating the intricate waters of crisis
communication, carving pathways for future editions to delve deeper into this critical

public relations aspect. We hope this edition serves as a beacon, illuminating the
reader's journey through the multifaceted stages of crisis management and

showcasing how effective communication can transform challenges into opportunities
for growth. Let's embrace the chaos, learn from it, and emerge stronger together! 

We hope you enjoy immersing in this newsletter as much as we enjoyed creating it!

Love and hope for managed crises,
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Image Source: Alterna International 
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An Interview with Mr. Vishwajit Solanki (Senior Editor and Content curator at Tell Me Digi)
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Legal Navigation:
Here, a well crafted crisis
communication master plan
is valuable for organisations
navigate all legal challenges
during a crisis and ensures
compliance with regulations
and minimising lawsuits.
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CRITICAL ROLE OF TIMING IN CRISIS RESPONSECRITICAL ROLE OF TIMING IN CRISIS RESPONSE

Crisis Management is not about
avoiding mistakes, but how
quickly you recover from them.

Image Source: Getty Images    
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MASTERING PR TOOLS TO AVOID STORMSMASTERING PR TOOLS TO AVOID STORMS
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1.
2.

Media Monitoring

Like social media monitoring, media monitoring is
another efficient technique to help mitigate PR crisis
storms, which refers to keeping in check all the talks
about your brand in the media industry through news
outlets, magazines etc. Mentions of your brand in news
sources hold significantly more importance than
mentions on social media since news sources are more
trusted by the general audience. Therefore, it becomes
more important to monitor these mentions to help look
for potential crises, such as negative press or
investigative reporting. Think of media monitoring as a
satellite weather monitoring system which can alert
authorities well in advance and give them enough time
to prepare for disasters. 

For instance, it is imperative for the public relations
team at an electronics company to know what kind of
opinions news outlets are publishing about them,
whether positive or negative reviews of their products.
In case of facing news about products failing in the
market, the PR team must act promptly and be proactive
about the situation. This will allow them to provide an
explanation promptly, contain the situation effectively,
and be answerable to the consumers. Software such as
Meltwater, Cision, or Google Alerts track mentions of the
brand in news outlets and blogs. 

Image Source: Field Sense
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Image Source: Satyen K Bordoloi 

Image Source: Rough House Media 
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CONTROL AND ANARCHY IN CRISIS MANAGEMENTCONTROL AND ANARCHY IN CRISIS MANAGEMENT

Image Source:  Marketing 91 
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WHERE CORPORATE APOLOGIES GO WRONGWHERE CORPORATE APOLOGIES GO WRONG

Image Source: Hindustan Times 
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Image Source: Vox 

Myth: Repeated Apologies
 Build Credibility

Reality: Frequent apologies can dilute their
impact. Overusing the apologies may lead
stakeholders to perceive them as insincere 
or as a tactic to deflect accountability.

Image source - Muse by Clios
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A CORNERSTONE IN TRUST REBUILDING IN PR CRISESA CORNERSTONE IN TRUST REBUILDING IN PR CRISES
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Image Source: Faster Capital 
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REBUILDING TRUST AFTER A CRISIS REBUILDING TRUST AFTER A CRISIS 

Image Source: Popular Instant Food 
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TURNING CHALLENGES INTO OPPORTUNITIESTURNING CHALLENGES INTO OPPORTUNITIES
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An Interview With Mr Rushikesh Patil, Founder and Senior Writer from Prolifique Agency, a PR Firm
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VALUABLE LESSONS FROM TOP BRANDSVALUABLE LESSONS FROM TOP BRANDS

Image Source: Movie Web Image Source: NY Times 
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Image Source: Food Business News  Image Source: Lego 

Image Source: India Express Image Source: Hussein Hesham 
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